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	The article was very comprehensive on the marketing opportunities with adopting wearable technologies. It shed much light on the topic and helped to expand on how wearable technologies can be used in healthcare industry. For example, the work was informed about how the Danish Hearing Aid Company hearing company has appraised the use of the same. On the other hand, companies the likes of Apple, Deloitte Consulting and Deloitte Digital global Lead are also at the forefront of using the same in regard to marketing strategies. Robson et al. (2016) work portrayed a clear picture that wearable technologies are the way to go for companies who want to excel in their marketing operations.
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	Through Pitt et al. (2017) work, it was clear that wearable technologies face quite a number of challenges despite the various evident marketing opportunities. Consequently, the works do not stop there but try to offer possible solutions on how the challenges can be combated. Specifically drawing his attention on challenges such as working efficiently with the small screen sizes, wearable devices do not provide space for typing, direct advertising and trust it proves beyond doubt that thoroughly research has to be undertaken to make the technology as effectively as possible. With such a detailed work, the reader is able to expound more on the challenges and get to know the technology better.
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[bookmark: _GoBack]	Preparing before adopting any technology is important as put clearly by Shih et al. (2015) works. The author gives much weight on any marketer to first research about a technology and familiarizes with the problems before adopting it. Some of the solutions Shih gives in regard to preparedness include focusing on the responsive design and device rendering, marketers must be well equipped, smart and have a clear understanding of what they can do and be aware of the fact that wearables are unable to integrate and interact properly with other devices. With this, it sheds more right on the wearable devices and even encourages the reader to research more on the topic.
